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SHARLEEN D'SOUZA, AKSHARA SRIVASTAVA,  
PEERZADA ABRAR & SHIVANI SHINDE 
Mumbai/New Delhi/Bengaluru, 18 January 

A
s much-awaited consecration ceremony 
of the Ram Mandir on January 22, and as 
millions of pilgrims and devotees pour 

into the holy city for the momentous event, com-
panies are rushing to do their bit and be a part of 
the mega celebrations. 

Some are offering a part of their profits as dona-
tions, telcos are beefing up the number of cellular 
towers to ensure better connectivity, and there are 
those distributing jalebis and food platters. 

Take Reliance Jio. It has upgraded its network 
in Ayodhya and increased the number of towers 
in the city for both 4G and 5G networks so that 
pilgrims who come for the inauguration ceremo-
ny do not face any issues with connectivity. 

Reliance Industries has also set up a water 
distribution stall and will hand out free packaged 
water to devotees. RIL sells the packaged water 
under the brand, Independence. 

Not to be outdone, Adani Wilmar, under its 
Fortune brand, plans to distribute over 25,000 
jalebis (which is supposed to be Lord Ram’s 
favourite dessert) over seven days. The jalebis 
will be in the shape of its logo. There are also 
plans to introduce a pakoda platter, made with 
the brand’s products, at 10 snack shops across 
Ayodhya. And then there will be a ‘mega-bhog' 
for over 5000 people, which will feature foods 
prepared with the brand’s products. 

Ayurveda major Dabur India has decided to 
donate a portion of the profits from all Dabur 
products sold between today and January 31 to 
Shree Ram Janmabhoomi Teerth Kshetra, the 
trust set up by the government for the construc-
tion and management of the Ram Mandir. 

“We have committed to donate a portion of 
the profits generated from the sale of our prod-
ucts from today till 31 January to Shri Ram 
Janmbhoomi Teerth Kshetra. Besides ramping 
up the distribution of our products in the city 
anticipating the demand surge for daily essen-
tials, we are also creating special experience 

zones where visitors and pilgrims can touch, feel 
and experience our range of products like Real 
juices, Dabur Amla hair oil and Dabur Vedic Tea,” 
Mohit Malhotra, chief executive officer at Dabur 
India, told Business Standard. Dabur has also tied 
up with dhabas and eateries on the Lucknow, 
Gorakhpur and Varanasi highways leading to 
Ayodhya. Mangaldeep, ITC’s agarbatti (incense 
sticks) brand, is also spearheading a series of ini-
tiatives to be a part of the celebrations. On the 
day of the inauguration, the brand will install a 
‘Khushboo Path’ within the temple premises. The 
corridor will be adorned with five-foot tall agar-
battis to diffuse fragrance throughout the temple 
precincts. 

The brand has installed two agarbatti stands 
at Ram Ki Phedi, where devotees can light 
incense sticks and offer prayers to Lord Ram. In 
addition, it has set up puja outlets and platforms 
for devotees at the river’s ghats. ITC will also be 
donating its dhoop (incense cones) for a period 
of six months from the temple’s opening date. 

Dairy company Nova Dairy said it would pro-
vide 100 tonnes and 1500 kg of ghee for the prepa-
ration of the prasad (offerings) at the Pran 
Pratishtha ceremony.   

“We are deeply honoured and humbled that 
the Ram Mandir committee has chosen our ghee 
for such a significant and sacred event,’’ said 
Ravin Saluja, director with Sterling Agro 
Industries. 

Not to be left behind, Havells India is provid-
ing lighting solutions on the temple premises. 
The company is installing linear in-ground lights, 
spot in-ground lights and 24 carat gold-plated 
spotlights around the idol of lord Rama in the 
temple. “The inauguration of the Ayodhya Ram 
Mandir marks a historic milestone. Havells has 
supplied and meticulously installed, tested, and 
commissioned highly customised architectural 
lighting elements, crafted from materials such 
as aluminium and brass,” said Parag Bhatnagar, 

president, Havells India. 
Coca Cola India too has jumped into the fray 

to try to participate in the celebrations. The com-
pany has started activations in the Hindi lan-
guage for the first time ever in a brown colour 
theme for branding, as mandated by the govern-
ment. The maker of Coca-Cola, Fanta and Sprite 
has placed 50 reverse vending machines in the 
city to help curb pollution.  

Moreover, the company is placing coolers and 
boards to deck up stores and increase the busi-
ness for local shopkeepers. It is also setting up 
changing rooms for devotees in the city. 

Ride-hailing firm Uber has started its electric 
auto-rickshaw service in Ayodhya under its pop-
ular category, Uber Auto. The company has 
announced its commitment to offer convenient, 
affordable, and sustainable mobility solutions as 
the footfall to the holy city is expected to soar in 
the coming days and months. 

Following the launch of its electric auto-rick-
shaws, Uber will start operating UberGo, its most 
affordable car product, and Uber Intercity, the 
fast-growing mobility product that will support 
all inter-city travel needs to and from Ayodhya.  

Green Cell Mobility, an electric mobility solu-
tions provider, will deploy 150 intra-city electric 
buses in Ayodhya for the ceremony.  

Over at Connaught Place, the 
New Delhi Traders’ 
Association, which covers the 
14 blocks of the inner and outer 
circles, Regal Building, Rivoli 
Building, Scindia House and 
Old Janpath market, has 
ordered 6,000 metres of run-
ning flags to deck up the 
sprawling space. The plan is to 
light over 100,000 diyas on 
Monday evening, and an 11-kg 
laddoo has also been ordered. 

The idea of livestreaming 
the event, organising a light 
and fireworks show, and play-
ing bhajans was, however, 
stymied because of the 
Republic Day dress rehearsal 
scheduled for Tuesday. “We 
did not get permission for it,” 
says Atul Bhargava, the associ-
ation’s president. 

That’s a small setback, 
though, given the estimated 
business the event is expected 
to bring in, India-wide. 

Praveen Khandelwal, 
national secretary-general of 
the Confederation of All India 
Traders (CAIT), puts the figure 
at ~1 trillion after gathering esti-
mates from trade associations 
across 30 cities. CAIT, which 
represents some 70 million 
traders, had earlier projected 
the business to be worth 
~50,000 crore. “The faith of the 
people is creating new busi-
nesses,” says Khandelwal as he 
lists the 30,000-odd pro-
grammes that trade associa-
tions across the country have 
lined up: Shri Ram Chowki, ral-
lies, pad yatras, and car rallies, 
assemblies, and much more. 

Over 50 million Ram tem-
ple models are expected to be 
sold across the country, for 
which small manufacturing 
units are working night and 

night across cities, he adds. 
Dhol, tashe, nafiri, shehnai 
players, band groups and 
craftsmen preparing tableaus 
for the yatras will also con-
tribute significantly to the tem-
ple economy, he says. 

In the neighbourhood 

Over in Lucknow, thematic 
merchandise is a hot commod-
ity in popular markets like 
Hazratganj, Aminabad, 
Nishatganj, Mahanagar, and 
Jankipuram. The flags, ban-
ners, headbands, posters, fes-
toons, stickers, badges, minia-
ture statuettes and temple 
models are selling for as low as 
~20 for a mini-flag to upwards 
of ~500 for a large-sized poster 
and banner. The suburbs, too, 
are doing brisk business. 
Ramesh Pal, a vendor from 
Jankipuram, expects business 
to remain robust even after the 
consecration ceremony. 

In the bedecked markets of 
Narhi and Bhootnath, trader 
bodies have asked their mem-
bers to install a Ram dhwaj 
(flag) atop their shops. On the 
anvil is a large cutout of Ram 
at Atal Chowk, says Sanjay 
Gupta, president, UP Adarsh 
Vyapar Mandal. 

The 10,000-odd buses of 
the Uttar Pradesh State 
Roadways Transport Corpo -
ration will play Ramd hun (reli-
gious song in reverence of the 
deity) for its 1.5 million daily 
commuters.  The UP Power 
Corporation intends to provide 
uninterrupted power supply 
on Monday. The state has also 
announced a helicopter taxi 
service to Ayodhya from 
Lucknow, Varanasi, Gorak -
hpur, Agra, Mathura and 
Prayagraj. Once launched, the 
service will cost between 
~11,000 and ~35,000. Direct 
flights have started from New 

Delhi, Mumbai, Kolkata, 
Ahmedabad and Bengaluru to 
Ayodhya. 

Mumbai in Diwali mood 

The mood is equally celebra-
tory in the markets of Mumbai-
Mumbai Metropolitan Region. 
Many of the shopping destina-
tions here have been organis-
ing Ram chowki, kirtan and 
bhajan for the last few days. 
Giant hoardings have come up 
to announce the big event. 

Between January 5 and 22, 
sales worth ~10,000 crore are 
expected in Mumbai-MMR, 
says Shankar Thakkar, CAIT 
secretary general, Maharashtra 
chapter.     

In Kolkata, business & a rally 

Over at Jadubabur Bazar, an 
old market in the south of 
Kolkata, Biswajit Mitra’s flag 
and festoon stall is a splash of 
orange with “Jai Shri Ram” 
flags on display. In the last four 
days, sales have been in the 
region of ~10,000-15,000, but 
he is expecting them to shoot 
through the roof during the 
weekend. Another nearby stall 
is also waiting in anticipation 
with a heap of diyas stacked up.  

 “Jai Shri Ram” flags and 
festoons are new to West 
Bengal, and according to a sup-
plier in Burrabazar, the action 
is more in the BJP-ruled states. 
Burrabazar is one of the largest 
wholesale markets in India. 

 Rohit Gupta of Novelty 
Stores, manufacturer and sup-
plier of flags and election mate-
rials, says Assam accounted for 
85 per cent of its flag sale, 
Agartala (Tripura) around 10 
per cent and West Bengal and 
other neighbouring states the 
remaining 5 per cent. Gupta’s 
production capacity per day is 
15,000-20,000, but the demand 
has been far higher.
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India Inc on overdrive for Ram Mandir event
Companies rushing to do their bit and be a part of mega celebrations 

ARYAMAN GUPTA 
New Delhi, 18 January  

Online travel portals are flood-
ed with flight and train book-
ings, hotels teeming with 
requests for accommodation, 
and spiritual merchandise on e-
commerce platforms is selling 
like hotcakes. As the consecra-
tion ceremony of Ram Mandir 
in Ayodhya on January 22 
draws near, Indians across the 
country are putting their travel-
ling boots on as the temple fren-
zy catches on. 

India’s largest travel technol-
ogy (traveltech) platform 
MakeMyTrip (MMT) has wit-
nessed a substantial four-fold 
increase in bookings for 
Ayodhya compared to the previ-
ous year. “Given the compara-
tively small visitor base for 
Ayodhya previously, we see a 5X 
upside in searches (year-on-
year) and are already recording 
4X more bookings as compared 
to the last year. Expectedly, the 
duration of January 10-22 is 
seeing a sharp increase in book-
ings,” said Rajesh Magow, co-
founder and Group CEO, 
MakeMyTrip. 

Room night bookings in 
Ayodhya are currently almost 
10 per cent of the top pilgrim-
age sites in the country, accord-
ing to MMT data. 

Online travel portal Ixigo has 
seen a similar uptick in on-plat-
form searches. “We are seeing 
more than a 100 per cent 
increase in domestic flight 
searches week-on-week for 
Ayodhya since the launch of the 
new airport, and more than a 60 
per cent week-on-week increase 
in train travel searches,” said 
Aloke Bajpai, co-founder and 
Group CEO, Ixigo. 

Leading up to the inaugura-
tion, occupancy rates in 
Ayodhya’s hotels have risen 
from 80 per cent to 100 per 
cent, resulting in substantial 
price hikes reaching up to 

~70,000 per night in select 
hotels, according to data from 
travel aggregator platform 
EaseMyTrip. “The event is 
expecting an initial attendance 
of nearly 7,000 guests, project-
ing a daily footfall between 
three to five lakh visitors post-
inauguration,” said Nishant 
Pitti, CEO, EaseMyTrip. To cater 
to this increased traffic, 
Ayodhya has, of late, seen a dra-
matic rise in the number of 
hotels available. “There are a 
host of new hotels and homes-
tays coming up and 
getting listed in the 
area, and the sup-
ply is ramping up 
expeditiously. 
Ayodhya is poised 
to become one of 
the major spiritual 
destinations of the 
country,” Magow 
added. 

Hospitality major OYO is 
ramping up its footprint in 
Ayodhya. The Softbank-backed 
firm has seen a tremendous 350 
per cent increase in searches for 
the city on its platform over the 
past year. In the lead-up to the 
consecration ceremony, the 
company has opened 65 home-
stays and hotels in partnership 
with the Ayodhya Development 
Authority and the UP State 
Tourism Develo pment 
Corporation to support the 
anticipated surge in tourism. 

According to OYO, Ayodhya 
has consistently held the top 
position in searches on its app 
over the past year. On New 
Year’s Eve, the city witnessed a 
70 per cent surge in searches, 
surpassing popular leisure des-
tinations such as Goa at 50 per 
cent and Nainital at 60 per cent. 

 “Spiritual tourism in India is 
on the precipice of a monumen-
tal surge, poised to be one of the 
biggest growth drivers of our 
industry in the coming five 
years. The opening of the Ram 
Mandir in Ayodhya stands as a 

testament to this, and witness-
ing the excitement firsthand as 
I join in the grand ceremony 
will be truly humbling,” said 
Ritesh Agarwal, Founder and 
Group CEO, OYO. 

The event has also given a 
fillip to e-commerce sales, with 
companies like Meesho wit-
nessing an uptick in sales for 
products related to the cultural 
significance of the event. In the 
past one and a half months, the 
company has observed a three-
fold increase in demand for 

such items. 
“There has been an 

increase in demand for 
Ram Mandir models and 
T-shirts. Nearly 70 per 
cent of these orders 
came from Tier-2 and 
beyond cities such as 
Gorakhpur, Raipur and 
Vijaywada among oth-
ers,” said a Meesho 

spokesperson. 
The fervour around spiritual 

journeys extends beyond 
Ayodhya. Over the last year, 
traveltech firms and hotel 
aggregators alike have wit-
nessed a substantial  
uptick in demand for  
spiritual tourism. 

“Spiritual tourism as a cate-
gory has grown by 35 per cent in 
just over a year in the country, 
with a majority of this being fed 
by spiritual centres like 
Varanasi, Amritsar, Katra, Puri, 
Shirdi, Haridwar and Tirupati,” 
said Magow. This segment, 
while furnished by only four 
per cent of the total cities listed 
on MMT’s platform, contributes 
to over 12 per cent of the com-
pany’s overall transactions. 

 OYO announced expansion 
plans in major spiritual 
hotspots across the country.   

EaseMyTrip has introduced 
EasyDarshan – a platform spe-
cialising in pilgrimage packages 
in India – which has recorded a 
45 per cent surge in travel book-
ings to spiritual destinations.

Temple fever grips travel 
portals, hotels, e-com firms

A crowded street in Ayodhya on Thursday. Uber and Green Cell Mobility 

have announced mobility services in the temple town PHOTO: PTI

PITCHING IN 
n Dabur India to 
donate portion of profits 
from all its products sold 
between January 18 and 
January 31 to Shree 
Janmabhoomi Teertha 
Kshetra 

n Reliance Industries 
sets up water 
distribution stall and  
will hand out free 
packaged water to 
devotees that it 
otherwise sells under the 
brand- Independence 

n Adani Wilmar plans 
to distribute over 25,000 
jalebis, will organise 
‘mega-bhog'  to be 
prepared with the 
brand’s products 

n Nova Dairy to  
provide 100 tonnes  
of ghee for the 
preparation of prasad  
at the ceremony 

n Uber is running EV 
autorickshaw service  
in Ayodhya 
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‘Faith creating new businesses’: 
Trade bodies line up 30K events

Spiritual 
merchandise  
sales on  
e-commerce 
platforms have 
surged ahead  
of Ram Mandir 
consecration
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Life Insurance Corporation of India Divisional office, Mysuru (here in after 
LIC) intends to invite sealed tenders in a closed envelope under TWO BID 
SYSTEM for hiring House keeping Services AT Sales training centre Mysuru 
Sharadadevinagara eaning/sanitation/sweeping/maintenance of hostel rooms) 
for upkeep of premises in, from reputed licensed Organizations having sound 
financial capacity and proven tract record of at least three years in the field of 
providing Housekeeping Services to large institutions/Banks/LIC etc with an 
annual turn over of 5 crores for the last three years. Tenders formats containing 
terms and conditions is available at our web site www.licindia.in/Tenders. 
 The last date for submission of Tenders is : 29-01-2024
For further details please log on to www.licindia.in/bottom- Links/Tenders

Senior Divisional Manager LIC of India, Divisional office, Mysore reserves 
the right to accept or reject any or all offers/tenders in full/ without assigning any 
reason whatsoever

Senior Divisional Manager
Date: 05-01-2024

LIFE INSURANCE CORPORATION OF INDIA

 Estates/tender/House keeping                         Date: 05-01-2024

«¨sÁVÃAiÀÄ PÀbÉÃj : ‘fÃªÀ£À ¥ÀæPÁ±À’ CA.¥É.¸ÀASÉå 37, 
ªÉÄÊ¸ÀÆgÀÄ-¨ÉAUÀ¼ÀÆgÀÄ gÀ¸ÉÛ, §¤ßªÀÄAl¥À, ªÉÄÊ¸ÀÆgÀÄ-570 015.

¥sÉÆÃ£ï: 0821-2495001 to 2495005,   ¥sÁåPïì : 0821-
2490669 ,  F-ªÉÄÃ¯ï: os.mysore@licindia.comMysore Division

TENDER FOR HOUSE KEEPING SERVICES AT SALES 
TRAINING CENTRE SHARADADEVI NAGARA MYSURU

CAUTION - Readers are advised to make 
appro-priate enquiries while responding to 
advertisements in these columns. Kannada 
Prabha  Publications Ltd., does not vouch for 
any claims made by the advertisers. The 
Printer, Publisher, Editor and Owner of 
Kannada Prabha Publications Ltd., shall not be 
held responsible/liable for any consequences, 
in case such claims are found to be false.
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